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16 th edi t ion
Satellite Communications & Broadcasting Markets Survey
Forecasts to 2018,  Through & Beyond the Crisis

The essential tool for business planning and investment decisions in the satellite industry

The FSS industry continued to prove resistant as the global economic downturn deepened in the 12 months starting mid 2008. Major
increases in capacity needs, combined with high fill rates in many areas and stable or increasing capacity prices led to revenue
growth of 10.7% in 2008. While prospects remain solid for 2009, the industry may have reached the peak in its current growth cycle 
in 2008, and a softening in demand for satellite capacity is expected in the next two years. 

Growth is nevertheless expected to remain significant, with structural trends including the takeoff of digital TV in emerging markets, 
the progressive introduction of high definition and ongoing demand for corporate networks and military communications.

The introduction of new generation Broadband Satellite payloads and new technologies with improving compression techniques are 
both key opportunities and challenges for the sector and will have an important influence on operators’ investments in the coming 
years.  These factors will also gradually impact the distribution of traffic carried between market players. With operators currently in 
both replacement and expansion mode for their satellite fleets, the stakes are high.  Their challenges include securing financing for 
new projects and accurately and precisely assessing future market needs for long-term satellite assets.

About the report

Key trends, drivers & forecasts
for FSS satellite communications

The report provides critical information for 
business and strategic planning in the 
FSS industry, including: 

 Transponder pricing trends

 Demand trends & ten-year forecasts by 

 Application

 Region 

 Frequency band

 Supply trends & ten-year forecasts by

 Region 

 Frequency band

 Operators’ market shares by 
application and region

For more details, please see the table of contents on the following pages

Since 1992, the Satellite Communications & Broadcasting Markets Survey report
has become the reference tool for business, investment, and strategic planning. Now
in its 16th edition, this study continues to provide the most complete and accurate
picture of current market conditions and the most extensive, insightful analysis of
market trends including a ten-year forecasts. A must-read for:

 Satellite Operators 

 Service Providers

 Satellite & Equipment Manufacturers

 Launchers

All Regions
All Applications

in One report !

Twelve regional profiles

Market Trends  in Transponder Demand & Supply
Growth & Forecasts for Video Services  • Growth in Telecom Related Services

Trends in Transponder Lease Rates & Revenues  
Transponder Supply, Usage & Fill Rate by Frequency Band  

Satellite Operators’ Positioning & Market Shares •  New Satellite Projects

******
North America • Latin America • Western & Central Europe 

Russia & Central Asia • Middle East & North Africa • Sub-Saharan Africa
Southern Asia • North-East Asia • China Area • South-East Asia

Oceania & Pacific

Analysis of all fixed satellite 
communication applications

TV Broadcasting  •  Video Contribution
Consumer Broadband Access

Cellular Backhaul 
Corporate Networks  •  Traffic Trunking

Military Communications

Over  40% of  

satellite operators 
are regular users

of this report
 Banks & Investors

Strategic review of satellite 
operators’ business models

Revenue Trends for Infrastructure 
& Services • Profit Margins 

Backlog  •  CAPEX
Revenue per Transponder 

Other Key Indicators
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Trends and prospects for transponder demand
 After the deepest economic crisis in decades, timing for recovery remains highly uncertain
 9% growth in transponder demand last year, with still solid prospects closer to 5-6% in 2009
 The current economic crisis is different from the telecom one in the early 2000s, with a lower impact on the FSS industry
 An impact on capacity demand to be felt over the next three years
 Capacity usage on “regular” satellite capacity to reach around 7,150 transponders in 2013 and 8,150 in 2018
 Growth is currently largely driven by emerging markets, well ahead of the most established satellite markets
 Trends and prospects by frequency band

Current & Future Satellite Capacity Usage

Part 1: Strategic Issues and Forecasts for the Satellite Operators

Full Page Graphs & Tables – Market Drivers and Forecasts

 Breakdown of World Transponder Demand by Application : 
Excl. Spotbeam Satellites, 2003-2008

 Transponder demand breakdown by application & region 2008
 Breakdown of Regular Transponder Demand by Frequency 

Band: World, 2008
 Reference Supply vs. Total Transponders in Orbit: Regular 

Capacity, 2001-2008
 World Reference Transponder Supply by Frequency Band for 

“Regular Capacities”: 2003-2008
 Transponder Supply & Demand Worldwide: Excl. Spotbeam

Satellites, 2003-2008
 Transponder Fill Rate by Frequency Band for “Regular 

Capacities”: World, 2003-2008
 Estimated Average Revenue per Transponder per Region for 

the FSS Industry: 2007 & 2008

 Forecasts of Transponder Demand by Application Worldwide: 
Excl. Spotbeam Satellites, 2003-2018

 Breakdown of Transponder Demand by Frequency Band: 
“Regular Capacities”, 2003-2018

 Breakdown of Transponder Demand by Region: 2003-2018
 Breakdown of Transponder Demand by Region: Regions w. 

Fewer than 400 Transponders, 2003-2018
 Transponder Demand & Supply Worldwide: Regular Capacity, 

2003-2018
 Average Revenue per Transponder per Year for the FSS 

Industry: 2003-2018
 Forecasts of Terminals Served by Multispotbeam Satellite 

Systems: 2007-2018

Prospects for usage of BroadBand services (BBS) payloads*
 The introduction of BBS payloads in several regions to dramatically increase the offering in the next five years
 A strong development in capacity usage expected to be driven by consumer broadband access and corporate needs
 In several markets including the US and Europe, BBS capacity usage as a relay of growth for the FSS market
 Demand for around 950 Gbps by 2018, with higher capacity per terminal compared to previous forecasts

 Capacity prices will be constrained by retail prices for end-users, with significant differences between regional markets

*BBS satellites specifically designed for broadband access such as wildblue and IPSTAR 
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$ in millions

Estimated Average Revenue per Transponder per Region  
for the FSS Industry
(2007 & 2008)

Trends and prospects for industry fill rates
 New increase last year in the filling factor of capacity to 74%
 Significant differences between regions, with capacity 

shortage in certain areas 

Trends and prospects for transponder lease rates
 Transponder lease rates driven by the nature of service 

provided
 The industry average revenue per transponder remains firm 

at $1.6 million
 High capacity fill rates protect the industry from the risk of 

large price decreases
 Large differences in average lease rates among regions
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Current Financial Performance of FSS Operators
 A diverse landscape of FSS operators
 FSS industry revenues grew despite the economic downturn by close to 10.7% in 2008
 Revenue growth remains driven by strong demand for satellite capacity, ahead of value added services
 FSS industry revenues per region: Europe remains leading market in FSS infrastructure revenues
 Profit margins of most FSS operators improving in 2008
 Average backlog multiple largely stabilized
 Increase in the capex cycle despite financial crisis
 Currently no significant impact of the financial crisis felt by FSS operators

Prospects for Future Industry Revenues
 Market value of “regular” satellite capacity leasing to reach over $13 billion by 2013
 A slowdown in revenue growth likely in the short term, due to softening demand for capacity
 The value of the wholesale capacity market of Broadband Services (BBS) payloads to reach $3.3 billion by 2018

Strategic Trends for the Economic Model of FSS Operators
 Structure of the FSS industry still highly concentrated
 Growth strategies of FSS operators, from new satellite designs to geographical expansion and hosted payloads
 The satcom industry value chain is growing on all levels
 Vertically integrated satellite operation models, a specificity for a few national markets

The Satellite Operators

Full Page Graphs & Tables – Performance of Satellite Operators

 The 38 FSS Operators
 2008 Revenues and Market Shares of FSS Operators 
 Transponder Utilization by FSS Companies in 2008
 Infrastucture vs. Service Revenues of FSS Operators: 2001-2008
 Revenue Growth of the FSS Industry: World,1980-2008 
 Average Profit Margins: World,1998-2008
 Trend & Range in EBITDA Margin: World, 1998-2008
 Backlog as a Multiple of Revenues: World, 1998-2008
 Capital Expenditure to Sales Ratio: World, 1994-2008
 Capital Expenditure vs. Satellite Orders: World, 1995-2008
 Financial transactions in the FSS/MSS industry: 1998-2008
 FSS industry concentration: 2008 revenue distribution by company 
 Investment of FSS Operators in Satellite Service Providers 

 2 different Business Models in the Satellite Service Industry 
 Revenues of the FSS Industry by Region: World, 2000-2008
 Future FSS Revenues by Region: World, 2001-2018
 Revenue Growth of the FSS Industry by Region: Regions w. 

less than $ 1 b. in revenues, 2001-2008
 Future Revenue Growth for the FSS Industry by Region: 

Regions w. less than $ 1 b. in Revenues, 2001-2018
 Wholesale Revenues for Multispotbeam Satellite Systems: 

World, 2003-2018
 Infrastructure Revenues of FSS Operators: regular & 

multispotbeam capacity, 2003-2018
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Revenue in $ billions

Start of horizontal 
concentration in 
the FSS industry

Decrease in
transponder 

price & volume

Revenue for the FSS operators plus 
estimated equivalent revenue for the 
transponders used by DirecTV and 

EchoStar

Recovery in
transponder 

volume

Growth in revenues from 
service provision as a 

result of vertical 
integration FSS operators 

service provision

FSS operators 
infrastructure 
trading

Revenue Growth of FSS Industry (World, 1980 – 2008)

FSS operators revenues in 2008

Infrastructure 
trading

Service 
provision

$8.7 billion $1.1 billion

+ $0.47 billion of 
lease value for 
DirecTV & Dish 

Network
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Capex to sales ratio (capex in % of revenues) for a 
sample of FSS operators

Satellite orders (in # of GEO FSS satellites per 
year) 

Number of satellite ordered and capex as % of revenue

The increase in satellite order resulted in 
an increase in capex to sales in the 
year(s) after

Record lows in satellite 
order and capex to 

sales ratio

Start of replacement and 
expansion phase

Capital Expenditure vs. Satellite Orders in the FSS Industry
(World, 1996-2008)

Nom d  appo t © 2009 E ocons lt

002 2004 2006 2008 2010 2012 2014 2016 2018

North America** 
FSS + DBS 
equivalent value

Western Europe

Latin America

Middle East & North Africa

* Infrastructure business (excludes service provision)
** DBS includes the estimated transponder lease value of DirecTV and Dish Network 

Sub-Saharan Africa

Central Europe
Russia & Central Asia

South Asia       
Northeast Asia
China area
Southeast Asia
Oceania & Pacific

$ in millions

Regional Distribution of Future Revenues of the FSS Industry*
(World, 2002-2018)
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The TV broadcasting market as key market driver for FSS industry growth
 Three distribution options for satellite TV broadcasting
 11% growth in transponder demand for TV broadcasting last year
 Toward the end of the transition to digital
 New relays of growth to the satellite broadcast market: the takeoff of emerging digital TV markets

Video broadcasting as a highly concentrated FSS market
 A market dominated by four operators
 The takeoff of satellite TV in emerging digital markets benefits to regional operators
 Four orbital positions carry more than 1,000 TV channels, and thirteen more than 400 channels
 11% growth in transponder demand for TV broadcasting last year

A fast growing satellite pay-TV market
 Thirty new satellite pay-TV platforms launched in the last two years, with 109 platforms in service at year-end 2008
 A market of 112 million subscribers last year with an 17% growth last year
 Pay-TV distribution represents around 60% of TV channels broadcast by satellite
 A likely mixed impact of the crisis on demand of satellite capacity for pay-TV platforms

Demand for satellite capacity on multiplexes remains high
 A 10% growth for video distribution outside satellite TV platforms
 Free-to-air channels favor a packaged distribution
 Satellite operators offer multiplex services
 Multiplex distribution as the new reference distribution scheme outside pay-TV platforms in all regions

HDTV adoption pushed by satellite pay-TV platforms
 Global takeoff of HD TV channels broadcast by satellite
 HDTV channels still represent a minor share of total broadcasts in most regions
 Satellite pay-TV platforms at the forefront of HD introduction
 Green lights for market take-off emerging along the HD value chain

Video Distribution and Contribution Services

Part 2: Market Dynamics for Satellite Applications
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At YE 2008, the three leading operators had a 57% market share 
on a total of 2,479 transponders used for video distribution

SES Global 
(SES Americom, SES Astra/SES Sirius and 
SES New Skies) 

Eutelsat 

Intelsat 

Hispasat

Telesat

Insat

Other regional/national 
satellite operators: 

Singtel Optus

Star One 

JSAT 

The Rise of Global Operators for Satellite Video Distribution
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IPTV: threat or market support for satellite TV distribution?
 IPTV is still on the rise
 IPTV contributes to transponder demand growth through distribution to head-ends and direct-to-home in white areas

Gains in digital compression enable the launch of new services
 MPEG-2 compression rates largely stabilized for satellite TV distribution
 Mpeg-4 as compression standard for HDTV, with few exceptions outside some early HD services
 Mpeg-4 usage for SDTV is limited by the installed base of Mpeg-2 receivers, but is increasingly chosen by new platforms

Video contribution services continue to increase in parallel to the multiplication of channels
 4% growth in the number of permanent TV feeds carried by satellite in 2008
 The transition to digital about to be completed
 A market dominated by world leading operators, with a fragmented customer base
 North America and Europe as leading markets for contribution, with however sustained growth in emerging regions

Forecasts of future transponder demand for video services
 A limited but still visible impact of the economic crisis expected between 2009 and 2011
 An expected 5% CAGR in satellite TV channels in the next ten years, with stronger growth in emerging markets
 22% of satellite TV channels are expected to be broadcast in HD by 2018
 Competitive delivery networks may likely benefit to satellite video distribution
 Video distribution to represent 48% of total transponder demand by 2018, up from 43.5% in 2008
 The expansion of broadcast markets will support growth in the video contribution market
 Compression of video feeds should limit the benefits of high definition
 Transponder demand for video contribution should grow at a 4.5% CAGR in the next ten years

Full Page Graphs & Tables – Video Distribution & Contribution Services

 A Chronology of TV Channels on Satellite: 1992-2008
 Transponder Usage for TV Distribution - Breakdown by Market 

Segment: World, 2001-2008
 Growth of Transponder Usage for TV Distribution by Region: 

World, 2001-2008
 Top 25 Satellite Operators Broadcasting TV Channels: World, 

January 2008
 Top 25 Orbital Positions for TV Broadcasting for FSS operators 

& Proprietary Systems: World, Jan 2007
 Rise of Global Operators for Satellite Video Distribution 2008
 Growth of Transponder Usage for Satellite Pay-TV Platforms: 

1990-2008
 Satellite Pay-TV Platforms in Service Worldwide: 1994-2009E

 Transponders Use for Multiplexes vs. Independent TV 
Channels: 2001-2008

 Growth & Forecasts of TV channels Broadcast by Satellite: 
2001-2018

 Compared Growth between Net New Video Transponders & Net 
New TV Channels: 2001-2018

 Growth & Forecast in Transponder Demand for TV Distribution: 
2003-2018

 Transponder Demand for Video Distribution Services: 2002-
2016

 Growth In the Number of Feeds carried Worldwide: 1992-2008
 Feeds of Video Programming by Region: 2008
 Growth & Forecasts in Transponder Demand for Video 

Contribution: 2003-2018
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Around 1.5 million VSAT terminals in service excluding the consumer broadband market
 A sustained growth in both developed and emerging markets last year
 Lower costs and improving technical capabilities support growth
 The economic crisis likely to result in a slowdown of investments by various companies in the short term
 Competition from terrestrial networks leaves many opportunities for VSAT deployments
 Improvements on the regulatory front favor market growth

The diversity of markets served and applications to mitigate the impact of the economic crisis
 Diversified segments such as retail and finance contribute to growth, but are exposed to current economic crisis
 Flexibility and reliability of VSATs make them attractive to large corporate groups, at least as backup options
 Deployment of networks for natural resources and rural communication programs as growth drivers
 Prospects for transportable are still more uncertain, with investments potentially delayed in the short term

Growth increasingly driven by emerging regions, while the US market remains dominant
 North America: a potential large impact of the crisis in the short term for the enterprise market
 Latin America: increasing communication needs and government initiatives support growth
 Western Europe: a limited market with nevertheless a steady increase in deployments
 Central & Eastern Europe: a large growth potential, potentially hampered by the crisis
 Africa and the Middle East: a relative slowdown in growth when excluding applications related to traffic trunking
 Asia: the deployment of VSAT networks remains below its economic potential, largely due to regulatory barriers

Corporate & Civilian Government Networks

The market marks a pause in its long-term decline
 Four types of customers for satellite trunking
 Available indicators underline a relative stabilization in the market, with demand driven by emerging regions
 Terrestrial cables multiply, but satellites retain advantages
 Network optimization to sharply dent bandwidth usage
 Pricing rebounds sharply; users push back
 Cellular backhaul
 Internet trunking

Supply and operators’ strategies
 A market historically dominated by Intelsat and SES New Skies
 Several regional operators maintain a robust trunking business in emerging markets due to their ties with local telcos
 O3b, the unconventional new contender

Market drivers and forecasts
 A market historically dominated by Intelsat and SES New Skies
 Several regional operators maintain a robust trunking business in emerging markets due to their ties with local telcos

Satellite Capacity for Telecom Traffic Trunking and Multi-Usage
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Milsatcom
Growth in capacity usage for military communications
 Transponder usage for milsatcom reached 249 units in 2008
 The US DoD is by far the largest customer of commercial satellite capacity for military usage
 Market opportunities outside the US increase with however lower volumes of communication needs

Growth in capacity supply & strategic positioning of operators and service providers
 Leading satellite operators have developed tailored solutions for military customers
 Development of proprietary military satellites as partial solution only, even when affordable
 M&As have partly reshaped the value chain of service provision in recent years

Strategic stakes for future requirements
 Capacity shortage in certain frequency bands/areas as growing concern
 Reduced military presence in Irak and increasing efforts in Afghanistan to impact commercial capacity supply & usage
 Increase in capacity requirements for maritime and land units
 The development of UAVs as a strategic stake for military users and satellite operators
 The implementation of Network Centric Warfare (NCW) and comparable concepts will boost requirements
 While capacity used are primarily in Ku and C-band, increasing requirements may push for the adoption of Ka-band 

Forecasts for capacity requirements
 The political dimension associated with military operations results in specific challenges to predict future demand
 Transponder demand could increase from 10,000 Gbps in 2008 to close to 28,000 Gbps by 2018
 Ka-band needs could represent 14% of total demand by 2018
 This should result in a 9% CAGR in transponder demand between 2008 and 2018

State of play in the VSAT industry
 A fragmented market, driven by a few international leaders and specialized companies
 Leading manufacturers turned to services to support revenue growth last year

Market drivers and forecasts for capacity usage
 Technology improvement, with IP at the forefront, will support the development of applications
 A focus on spectral efficiency and global optimization of transmission costs to support growth in terminals 

and services 
 Up to 5 million terminals deployed by 2018 for corporate and civilian government networks
 Two third of terminals in service could be deployed in emerging markets by 2018 against 40% in 2008
 2.3 million terminals could use capacity from Broadband Services (“BBS”) payloads by 2018
 Following a short term slowdown due to the crisis, use of “regular” satellite capacity could reach maturity
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Growth & Forecast in Commercial Satellite Capacity used for Milsatcom
(2002-2009 and forecasts to 2018)
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* With the assumption that military communication services in Ka-band will be offered by "regular " satellite payloads with widebeam coverage
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Full Page Graphs & Tables – Consumer Broadband

 Subscribers by Satellite System/Main Service Provider:  
Multispotbeam satellites, 2004-2008

 Subscriptions to Satellite Broadband Access, Regular vs. 
Multispotbeam Payloads : 2003-2018

 Growth of Subscriptions to Consumer Satellite Broadband 
Access: 2003-2018

 Growth in capacity required from multispotbeam systems 
breakdown by region: 2006-2018

 Transponder demand for consumer satellite broadband

Strong growth in subscriptions continues to be observed 
 Consumer broadband subscribers reach 1.18 million in 2008
 HughesNet and WildBlue dominate the market by far

A convergence in the profile of business models in the market
 Vertically integrated models mostly in the US, with a focus on wholesale capacity supply by operators in other markets
 Retail prices largely stable in established markets, with more variability in emerging areas
 Information on ARPU remains limited but good baseline comparables nevertheless start to appear…
 …and provides increasingly visibility on potential wholesale ARPU for satellite capacity 

Review of regional dynamics, from fast-growing to nascent markets
 The US market is growing fastly despite the economic downturn with future satellites 

to boost market growth
 Thaicom maintains its push to develop challenging Asian markets
 In Europe, a focus on the development of distribution agreements to prepare the introduction of BBS payloads
 Rollout of systems in the Middle East and Africa commencing 

Full Page Graphs & Tables – Satellite Capacity for Telecom Traffic Trunking and Multi-Usage

 International Outgoing Satellite Traffic of US Carriers by 
Destination: 1997-2008

 Revenues from Channel Services of Intelsat: 2004-2008

 Rentals of Satellite Capacity by the Indian Operator VSNL: 
2001-2008

 Growth & Forecast in Transponder Demand for Traffic Trunking: 
2003-2018

Full Page Graphs & Tables – Corporate and Civilian  Government Networks

 Growth of Terminals for Corporate Networks, Breakdown by 
Region: 2001-2008

 Growth of Terminals for Corporate Networks, Regular vs. 
Multispotbeam Payloads: 2003-2018

 Growth of Terminals for Corporate Networks, Breakdown by 
Region: 2003-2018

 Growth in “Regular” Transponder Demand for Corporate 
Networks: 2003-2018

Full Page Graphs & Tables – Milsatcom Services

 US DoD Budget for Milsatcom Unclassified - R&D and 
Procurement : 1996-2007

 US DoD Shortfall for Satellite Bandwidth: 2001-2018

 Transponder demand for milsatcom services (“regular capacity 
only”): 2003-2018

Consumer broadband

Strong growth expected in the next ten years
 The launch of new generation Broadband Services (“BBS”) 

payloads to boost the offering
 Subscriptions, bit rates and spectral efficiency as key key 

drivers for the next ten years
 Public plans to support the digital economy may balance the 

impact of the economic crisis in certain markets
 Over 10.5 million subscribers expected by 2018
 Possibly close to 800 Gbps required by 2018 to serve the 

market, an upward revision of previous forecasts
 Ka-band needs could represent 14% of total demand by 2018

     

Consumer Broadband Access by Satellite:
Subscribers by Satellite System/Main Service Provider 
(all systems, 2000-2008)
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Part 3: Twelve Regional Profiles

North America

Latin America

Western Europe

Central Europe

Russia & Central Asia

Middle East & North Africa

Sub-Saharan Africa

Southern Asia

North-East Asia

Greater China

South-East Asia

Oceania & Pacific

Regional profiles are analyzed in the same way, with dedicated graphs and tables for easy comparison:

Current transponder supply & demand in the region 
 Growth in transponder demand and FSS revenues 
 Growth in transponder supply and fill rates
 Current transponder demand for telecom and video broadcasting services

Performances of satellite operators in the region
 Market shares and business of satellite operators in the region
 New entrants to the market

Future transponder demand in the region 
 Growth in future transponder demand 
 Future transponder demand for telecom and video broadcasting services
 Future transponder demand by frequency band

Full Page Graphs & Tables – For each region:

 Growth in Transponder Supply & Demand: 2003-2008
 Fill rates by Frequency Band: 2003-2008
 Market Share of Satellite Operators for Revenues and 

Transponders Leased in 2008
 Forecast of Transponder Demand by Service: 2003-2018

 Forecast of Transponder Demand by Frequency Band: 2003-2018
 Forecast of Transponder Supply by Frequency Band: 2003-2018
 Forecast of Transponder Supply and Demand in the Region: 2003-

2018

Nom du rapport © 2009 Euroconsult
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ATTRITION OF TRANSPONDERS IN ORBIT 
OR IN CONSTRUCTION

*Reference supply corresponds to the average capacitty available during the year, excluding backup transponders and satellites in inclined orbit
**Excluding Broadband Services ("BBS") capacity

Transponder Reference Supply* by Frequency Band in Western Europe
(2003-2018)
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Demand forecasts

Reference Supply

EST.

Including satellites in 
construction (C/Ku/Ka*)

*Excluding Broadband Services ("BBS") capacity

Regular Transponder Supply and Demand in Latin America
(2003-2008 and Forecasts to 2018)
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Traffic trunking  (fixed IP, 
Non-IP & cellular backhaul)

Video contribution

Broadcast of TV 
channels

DTU satcom services 
(Corporate networks,  
broadband access & 
milsatcom)

Breakdown of "Regular" Transponder Demand by Application 
in Sub Saharan Africa
(2003-2008 and Forecasts to 2018)
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About the editor

Euroconsult is the leading international analyst and
consulting firm specialized in satellite applications,
communications and digital broadcasting. Euroconsult
brings this expertise to our clients through three activities.

Research Reports

Reports include forecasts, benchmarks, and incisive
market analysis in three main segments:

 Satellite Communications
 Space & Industry
 Digital Broadcasting

Summits

Executive-level summits, including:

 World Satellite Business Week (September in Paris)

Strategic Consulting

Tailor made consulting projects for private and public
sector industry actors:

 Due diligence
 Market analysis
 Strategic planning
 Government programs & policy
 Independent assessment…

Fore more info on Euroconsult activities
www.euroconsult-ec.com

Our Research Report Methodology

For more than 25 years Euroconsult’s analysis of the satellite industry has been based on a few key principles which
enable us to provide accurate and insightful reports:

Comprehensive analysis over time to identify structural market trends in the business,
Review of the whole business model with an assessment of industrial, commercial and financial performance,
Complete geographical coverage: all satellite operators and geographical markets are analyzed as a global industry.

Forecast Generation - Key Principles

The forecasts developed by Euroconsult are based on three key principles:

10-year forecasts for an industry where satellites represent a 15-year investment,
Breakdown by region and application,
Bottoms-up model based on final users’ capacity needs to assess future demand.

Each year, the availability of new types of information, as well as the emergence of new market niches, result in a
continuous improvement of the forecasting models, which in turn provide users of the report with the most reliable and
usable set of information.

Euroconsult has 
over 560 clients in 50 countries, 

including global leaders throughout the 
value chain
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